AR 165-1, FM 1-05, ATP 1-05.03, and ATP 1-05.04

Religious Advisement Coaching Form (RACF)

Religious Advisor(s): Date:
Coach: Audience:
Type of Advisement: (Check what applies)
Internal External
Moral and Ethical Decision-Making Area of Operations Religious Advisement

Religious Accommodation
Morale of a Unit

Unit Religious Query/Assessment
Other

Local National Religious Motivation
Soldier Leader Engagement (SLE)
Cultural/Religious Awareness

Other

Religious Advisement Preparation (RAA/RIA)

This refers specifically to the RAA/RIA for external advisement

Gathering Religious Factors: circle one

The Religious Area Analysis (RAA) — The Raw Data

Research was conducted: yes or no
Religious factors are relevant/timely: yes or no

The RAA is organized in the format of: PMESII-PT or ASCOPE or

METT-TC
The RAA product looks professional: yes or no
Preparing to Present Religious Factors: circle one

The Religious Impact Assessment (RIA) — The “So What”

Presentation/Product matches the audience: yes or no
Product has been reviewed by multiple people: yes or no
Presentation is well rehearsed: yes or no
The RIA captures the “So What” of the mission: yes or no
Does it help the commander make an informed

decision? yes or no

World Religions and Advisement/ Ethics Smartbooks at https://usachcstraining.army.mil/sme

The Religious Advisement Product

This is for any form of written advisement both internal and external

Reviewing the Product, check what is good; circle and/or explain what can be improved:

Format: Correct Army Format / Active Voice / Punctuation / Font / Type Size /
Grammar

Content: Concise / Answers “So What?” / Organized Thoughts

Message: Clear / Relevant / Purposeful

Distractions :

The Religious Advisement Presentation (If Given)

This is for any form of verbal advisement both internal and external

Observing the Presentation, check what is good; circle and/or explain what can be improved:
Voice: conversational tone / volume / speed /intensity / variety / pauses
Body Language: posture / eye contact / gestures / movement / facial

Presence: sincerity / empathy / confidence / knowledgeable / enthusiasm / connection
Distractions :

Each Column Builds on the Other
(to have excellent, the elements within good and average must be present)
Opening/
Introduction

Bottom Line Up Immediately Gains
Front Attention

Creates a Desire to
Hear More

Written Product Relevant Facts and Organized Well Supports the major
Data highlights of the
Advisement
The Big Idea Succinct and to the Matches Content of Relevant to the
“So What” Point the Overall Mission Audience
Appropriate Clear Purpose Creative and
Interesting
Presented Well Poised and Well Energy and
Rehearsed Enthusiasm

Advisor’s Strengths:

Improvement Suggestions:

* Be sure to refer to https://usachcstraining.army.mil/sme for more guidance and resources.




